
I.Introduction  
This section will provide the marketing plan of Rebatable. The goal of our marketing 

strategy is to target a large audience that we believe will be interested in our application and create 

strong relationships with the companies we wish to partner with. Our plan is to create a strong 

brand that will make users aware of our application and incline them to use it whenever they plan 

on online shopping. 

 

The following subsections will describe our logo and what design elements we will use to 

appeal to the audience, our slogan, what demographic we are targeting and why it will be beneficial 

to focus on these groups, brands that we wish to collaborate with to spread more awareness of our 

application, and what kind of advertising we will implement which will mainly be online and on 

social media platforms. This section will also describe different promotional strategies we will use 

both individually and in collaboration with online brands to further promote Rebatable.  

 

We will be including different research that was done in order to ensure that our marketing 

plan will be successful. Surveys and interviews were conducted in order to collect the information 

and data needed to curate a successful marketing plan for our application that will draw in a wide 

variety of possible users. Different charts and graphs will be presented to further support our 

marketing strategies.  

 

 

II. Logo and App Design  

 
Figure 1; source: Rebatable  

A. How our visuals will appeal to our audience  
When it comes to our logo for the company, we wanted to make sure it represented us well since 

it is usually when consumers see first when searching for our app. Having an appealing logo is 

important because it is usually the first thing people see when looking for our company or app.  

The logo for our company is meant to encompass our focus when it comes to our app which 

is providing the best discounts for online shopping to our users. The price tag and dollar signs are 

a simple symbol to represent the discounts we will be providing to online shoppers. The 

“Rebatable” text in the same shade of green ties the entire logo together in a clean-cut fashion. We 



wanted to make sure the green wasn’t too bright or too dull, so we went with a classic green shade 

to have a timeless look.  

Our application logo is a simplified version of our company logo, and its simplicity is 

meant to both remind our users of the company and be an aesthetically pleasing app that sits well 

on their home screen. The price tags are meant to remind the users of the money they will be saving 

when they use our app, and the green color is meant to signify a positive feeling when opening the 

app. 

B. Our Slogan  

 
Figure 2; source: Rebatable 

  Our slogan is the simple statement, “It’s not debatable, use Rebatable!” is meant to be an 

easily recognizable phrase that reminds the audience that they shouldn’t question using our 

application when trying to shop online. When purchasing items online, people tend to debate 

whether or not they should make the purchase. This slogan will help them get rid of this hesitancy 

and go through with their shopping.  

 

 

III. Target Audience  
 We want to ensure that our marketing plans are effective in directing our target audience 

and in order to do so we have done research to find out what demographic would most likely use 

our application. We did this through our personal surveys and outside research centered around 

online shopping and who does it the most. A business and marketing student explained that the 

most effective way to market a product or service is by knowing who your target market is going 

to be.i 

A. Breakdown of who we wish to target  



 
Figure 3; source: statista 

 When researching what age groups do the most online shopping, we found that individuals 

ages 25-34 make up the largest percent of people that shop online. (As seen in Figure 3).ii This is 

an important demographic to target and keep in mind when deciding which advertisements we 

wish to create and who we want to appeal to. When creating our own After finding this age group 

and deciding to target them, this will influence which stores we will try to collaborate with. This 

will also help us decide what kind of items and discounts we will promote the most. A survey 

conducted by our team proved that more often than not online shoppers from the ages 18-24 are 

searching the web for discount codes when shopping online. It’s important to understand our 

consumers' behavior and see how we will influence them when they are making decisions about 

shopping online.iii 

 

 

IV. Brand Collaborations  
Because our application revolves around online shopping and using discount codes for products 

from outside online stores, collaborating with those brands will help us build a strong presence in 

the online shopping community. Once we have created a stable community, we will be able to 

harvest a strong following. Surveys show that advertisements in collaboration with a well-known 

brand or person are what consumers pay the most attention to.iv It’s important to emphasize that 

the benefits of these partnerships will not be one sided and that this collaboration will greatly 

benefit the brands as well.  



Figure 4; source: Instagram  

A. Zara  
We will try to collaborate with the brand 

Zara because of their impact on social media. They 

are one of the most followed fashion brands on 

Instagram with currently over 47 million followers 

on their account. Zara is known for their trendy and 

eye-catching clothing items which we predict 

many users will be on the hunt for as fashion trends 

continue to change. Having Zara post about our 

application will bring in people that are particularly 

interested in fashion and are looking for ways to 

obtain trendy clothing items.  

 

 

B. Levi Straus and Co.   
 Another brand we would want to collaborate 

with is Levi Straus and Co. due to their worldwide 

popularity and their timeless pieces. Known for 

their various denim items, especially jeans, using 

Levi Straus as one of our top jean brands and 

collaborating with them will bring a large audience 

to our application. Levi’s are known for being “one 

of the most popular and top-selling jeans brands in the world”v and would be our top jean brand 

that we would promote.  

 

C. Nike 
 The third brand we would collaborate with is Nike because of their enormous popularity. 

From athletic wear to sneakers, they are one of the most popular brands and the number one 

followed brand on Instagram in 2019.vi Securing a brand collaboration with Nike will be one of 

the biggest benefits to Rebatable because of their versatility and timelessness within the fashion 

industry. Because Nike is such a large successful company it will take some more persuading to 

collaborate with them. In order to successfully establish a partnership with them we will need to 

emphasize the benefits they would gain from being a part of our brand collaboration list. We will 

be using affinity marketing, which is when both companies have a shared interest, in our case it’s 

selling products online to consumers, and work together in order to bring in an even greater 

consumer turnout.vii 

 

V. Promotions  

1. Possible promo/affiliate codes with certain brands or stores  
 Another important part of our marketing plan will be working with brands to create special 

codes that would benefit both the brand and our application. These promotional codes will differ 

from the regular discount codes that we will have and will draw consumers in that may be followers 

of that specific brand or type of item such as jeans, sneakers, or trendy pieces. We will utilize our 



connections with the three brands mentioned above and curate unique codes that they can promote 

as well to increase sales with these specific items.  

B. Promotions at different stores or locations  
Signs promoting our application will be posted around in person locations of the 

stores/brands we will be working with which will not only promote our application but will also 

promote the stores online shopping option. Their online sales will increase and the users we have 

will also increase. We will speak with the specific in store locations in order to find out what items 

are especially popular at the time and post signs with our application on these merchandise displays 

and in display windows. Both of these promotional marketing strategies aim to reach a wide range 

of possible users and to ensure that many people are aware of our new application and what they 

can gain from using it.  

C. Cyber Monday 
 Cyber Monday is one of the biggest days for online shopping and will bring in the most 

users for Rebatable, so we want to make sure we take advantage of this special day.  Cyber Monday 

is, “a 24-hour online shopping event that was originally created by businesses to encourage people 

to do their shopping online and is now often regarded as an extension of the Black Friday sales.”viii 

Because it is the biggest online shopping day of the year, we want to make sure shoppers are aware 

of the great deals we will be providing for this event specifically through our application. We will 

start promoting our exclusive deals a week before the date in order to create buzz regarding the 

event and will promote through social media primarily. By posting about these exclusive sales 

throughout the week leading up to the event date on our social media accounts, it will ensure that 

consumers remember where to shop. Emphasizing the fact that these sales are exclusive and will 

not be offered at any other time will further encourage customers to use Rebatable.  

VI. Advertising  
Advertising will make up a significant portion of our marketing strategy because we feel 

as though that is what will be most effective when trying to reach our target audience. Besides 

having our own social media accounts to represent our brand, we will also be advertising our app 

on different social media platforms with posts from those accounts. 

A. Where We Would Place our Advertisements  
 Our main marketing elements and content will be posted on social media because 

statistics show that the demographic (as seen in figure 5) we want to reach is the group that uses 

social media the most.ix Targeting them on what they use the most in their day to day lives will 

ensure that we obtain their attention and make them aware of our application. A Journal of 

Business Research conducted research on social media marketing and consumer behavior. In this 

study they state, “Consumers more frequently turn to various types of social media to obtain 

information, as they perceive them as a more trustworthy source of information than corporate-

sponsored communication through traditional promotional activities.”x With this in mind, we 

will ensure that our social media posts have a more personal feel to appeal to our users while still 

providing important information about Rebatable.  



 
Figure 5; source: statista  

B. What Kind of Advertisements We Will Use   
Posts from our own social media account can be advertised on platforms such as Instagram, 

Twitter, and Facebook. Based on a survey sent out by Rebatable, we found that one of the most 

used social media platforms by 18-to-24-year old’s is Instagramxi so with that in mind we will be 

trying to utilize that platform as much as possible. Based on a survey conducted by our marketing 

team on Instagram, we found that photographic ads were what users pay attention to the most over 

video advertisements. Having our photographic posts from our own account appear in between 

Instagram posts and stories will catch the attention of these users and draw them to our app. The 

same survey we curated also proved that advertisements have a positive impact on users. Over half 

of the respondents agreed that advertisements influenced them to check out a product or 

application.  

 

We will try to use Instagram the most when it comes to advertising because of its impact it has on 

our target audience. Statistics show that fashion is one of the leading industries that is followed on 

the social media application with over 35 million followers as seen in Figure 6. Instagram posts 

and stories will be of great help when it comes to letting the public know about our application.  



 
Figure 6; source: 20 Most Followed Brands on Instagram in 2019  

 

This way users will be able to easily find our application through our different accounts. 

Statistics show that a significant percent of users will research products online via social networks 

according to figure 8.xii As mentioned before, advertisements in collaboration with popular brands 

are more likely to catch a consumer's attention. If the brands we collaborate with also post about 

our app to promote their online shops through posts and Instagram stories, we will be able to reach 

an even larger number of users.   

In order to have our posts garner the most attention, we will research what time would be 

best to post on our social media platforms, Instagram specifically. Instagram offers a feature that 

allows business accounts to see when their audience interacts with their posts the most. This can 

be found under Instagram’s insights section.xiii Instagram also allows businesses to schedule their 

posts which will be incorporated into how we go about creating our posts.xiv 

Figure 7; source- umetric  

 



Figure 8; source: bigcommerce “16 Online Shopping Statistics: How Many People Shop 

Online?” 

 

 

VII. Expanding Globally  
After ensuring our place within the online shopping sphere in the United States, our next step to 

further market our application will be promoting it globally. Because online shopping is a virtual 

task that can be done anywhere at any time, the opportunity to expand in different countries would 

be a great addition to our marketing strategy. In order to successfully roll out this expansion we 

will need to conduct a SWOT analysis on both our company and the countries we wish to expand 

to. SWOT stands for strengths, weaknesses, opportunities, and threats.xv By doing this we will be 

able to get a better understanding of how our company will fit into the new environment and we 

can then plan accordingly.xvi 

 

VIII. Conclusion  
Overall, our marketing plan’s goal is to reach the target audience through the best methods 

possible and collect a significant number of users through our online and in person advertisements. 

After finding our target audience, we concluded that the best way to reach them is through social 

media advertisements from our own accounts and brand collaborations.  

With Cyber Monday being the biggest online shopping day of the year, we will make sure 

to take advantage of that and promote our application as much as possible for that event. 

Emphasizing exclusivity and uniqueness will be what will encourage shoppers to use our 

application. 

 Creating strong relationships with well-known brands such as the three mentioned 

throughout this section and possibly other online stores will further promote our application and 

help our company grow. Having these collaborations will be beneficial because avid followers of 

those brands will be interested in using Rebatable.  
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