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INTRODUCTION
Hello! I’m Jackie

As a writer, I hope to evoke the feeling of nostalgia and 
comfort through my work. Ever since I was young, I’ve 
been the type of person that can watch a comfort movie 
over and over and never get tired of it. I seek solace and 
safety in the familiar feeling it brings me. This trait can 
also be seen in other aspects of my life such as the cof-
fee I order and especially the music I listen to. Even now 
as an adult, I’ll hear a song by Selena and am immediately 
brought back to singing in the car with my mom as a child. 
Rock and roll from the 80s reminds me of my dad wak-
ing up my brother and I on a bright summer morning. I 
find comfort in things that I know I have enjoyed a million 
times before. And I especially find comfort in familiarity.    
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BRAND STYLE

Simple. Soft. Comforting.
 
To me there’s nothing better than putting on a pair of 
headphones, playing your favorite music, and getting lost 
in your imagination.  As I’ve gone through life, I have come 
to realize I love finding the simplicity in everyday plea-
sures. This idea will be found in the colors, images, and de-
signs used throughout my guide. My brand style will en-
capsulate the beauty in everyday life such as going to get 
an afternoon coffee at your local coffee shop or putting on 
your favorite cozy sweater to go on a morning walk. Be-
ing in the moment and appreciating the small nuanc-
es like these is what I focus on in my life and in my brand.
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IMAGERY
This moodboard provides an insight as to what kind 
of imagery will be used in my brand. Some of the 
main themes being utilized are coffee and cafes, com-
fortable clothing styles, and romanticizing every-
day life. Cozy sweaters and sneakers are also a must 
as they provide comfort while still having a person-
al style.  Many of these images also inspired the col-
or palette with the neutral and muted tones of the 
items pictured.   Overall, these images are meant to 
represent the laidback and simple aura of the brand. 
No filters are necessary as the images and natural 
lighting  are capable of illustrating the brand style.
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COLOR PLAYLIST

I want these colors to feel like you’re studying in a cafe on a 
brisk morning and just put on your favorite playlist. My col-
or palette consists of muted and neutral shades that can be 
used in various settings. As someone that is constantly lis-
tening to  music, I chose to name these colors after some of 
my favorite songs that I felt fit the aesthetic and vibe of each 
shade. The song durations on each color indicate how of-
ten it will be used. The top three shades will be the prima-
ry shades with the bottom three being secondary shades.

Now Playing
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COLOR B-SIDES 
These two shades will serve as supplementary colors 
that are not used as often as the main playlist but are 
still important to the overall brand. Pink and white 
will be used as an optional page color and singularity 
will be mainly used as an alternate text color for sub-
headings. These shades will provide variety when you  
want to switch up your everyday playlist while still 
sticking with something classic. It is advised to use 
pink and white mainly when the other primary col-
ors from the playlist are not in use in order to allow 
the shades to be seen on a white background. These 
will not be used for other design elements or the logo.

pink and white

singularity
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TYPOGRAPHY

Fjalla One

Merriweather

a simple sans serif font with 
high contrast that utilizes round 
shapes and sharp angles. This 
font creates a simple and classic 
aesthetic. Always used in all caps.  

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghi jk lmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Breadley Sans Header 

Subheader

Body Text 

size: 88pt

size: 43pt 

size: 17pt

a bold sans serif font that utilizes 
straight lines and almost no contrast be-
tween the different strokes. It embrac-
es simplicity and makes a bold statement. 

a serif font that allows for consisten-
cy with its clean baseline. Uses a tall 
x-height to create an easy to read text.
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LOGO
My logo is a combination of my initials that when put 
together creates one unified shape. The sans serif font 
I used allowed me to create a logo that is simple yet 
timeless. The circular shape is meant to soften the look 
of the logo and make it feel less intimidating. A mix of 
professional and personal would best describe my logo. 

The Idea

The Final Product

Color Queue

In order to ensure that the logo can be seen 
properly since the font will remain white, 
san francisco, telepathy, sweater weather, 
and moonlight will be used from the color 
playlist when creating variations of the logo. 
They all wait for their turn in the queue while 
other colors are being “played” or used.    
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HOW TO USE LOGO
What to do 

What not to do 

My logo will only use a white font for the lettering and 
symbol. Breadley sans will be the only font used for the 
logo lettering to provide consistency . The four colors 
mentioned on the previous page and black will be the 
only ones used with the logo to ensure that it is seen 
properly.  The logo will only be seen centered inside a 
circle and no other shapes or variations will be used.

largest size: smallest size:

TJ 75
m

m

35
m

m
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LOGO APPLICATION

From stationary to coffee cups, I find myself wanting to try out 
my logo on a variety of items you see in your everyday life. I 
find joy in having everyday items still be aesthetically pleasing 
since you come across them pretty often.  The coffee cups are 
key to  starting off the morning right with your favorite drink. 
The stationary items are essential when it comes to planning out 
your day with ease and celebrating the small achievements you 
can check off your to-do list. Overall, I want these items to be 
an addition to the daily routines we’ve all created for ourselves. 
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THANK YOU


